
HOTEL
Richmond
iJNDEK NEW OWNKIWI III*

IlunlnraH Mrn'n
I.utirlicon, 12-11,

91.0U.

Talir il'llolr
lllnnrr. Il-H.
i'. m., n.o«.

Dancing Mezzanine Floor Every
Night 9 :-l 1: 30.

Meyer Davis' Orchestra.

OKl'ICIlltS .»!«¦
tiik cm h.
I'rrnlilcn t.

M. 8. KnlKtoti
Vlcf-l'rmldfiil,
8. T. I.runiIni; 1

SpprtrUiry,,
llayiiioiid .Muxufj

Trrnmir«-r,
Italph Uuailirunfr

,\ddrc*H com mil-
nlciil Inn*, fiintrl-
liutlonn or oiik-
Ki'iiIIiidn for 'I'rnlh
lo M. T. ' I .min¬
ims. (Imlrum 11 of
ruiiiiciij coiniiiii-
trc.

Ay i iiuuu-l/ioi £\ XV^Xl. r 1 , IV1/V X i.4, nvri \

lllHBCTf'ltSl
M. S. Kii'sht

S. T.
Itnyinoiiil .Muhmcj'j
Itnlph Iloinlironer

Itolirrt Snvlllr
W. S. Ctimtilieil

Itnllnu llol loninn
K. V. Kirklrl

II. I*. Ilnrrlnon

AdilrrnM oil com-
niunlratlonn rclnt-
lnn (i> nionilirr-
Mliip nnd oluli nf-
fnlrn «i> lliiymonil
Mnniicjr. SciTirtnrjr,
P. O. Kok s;iu.

Ara^S
means

Best
ID

Coffee
Tea
Rice

Buchanan's
Photo-Engravers
Artists and Designers
8 nnd 10 North Eleventh St.,

Phone Randolph !J18.

Jewelers,

Broad at Third,

DIAMONDS
SILVKItWiAJtIC
WATCII ICS

better have
WHITTET
print it.

Optlcall'Q, WHITTET c-" Sheppkrson
Printers

I irhth Si., bctvten Main »r.4 rrank'in
Kiritvov :>.V.\

Mnln A sill Sin. nun i:. Ilr
Kuduk tlrndquurlrr*.

Insurance
All Lines

Surety Bonds
All Forms

Guaranteed liates and Service

GIBSON, MOORE &
SUTTON, Inc.

30H-0-I0 Mutual ItiailUlnt;.

The Safe-Cabinet
"The World's Safest Safe"
Ilrnra llir lllKbrat i:ndor«Huf>H of

the- l'ndrnrrilrr»' I.i»l»orntorle;i.

t ndrrw ritcr»" I j»horut«irlcn
ln»iir«'|r<l S»lf Cluhs A No

I'ndrrwrllr r*' Ijibnrnt'irlfn
IllMMM'Inl Safe CTxi*» II No

SAKK-CA IIIN RT COM PA \ V.
I'rlrdntnn. Aitrncy MnmiRrr.
1.1 North Sr»fnlh HI.
on 2»I7. . lllrhmond. Vn.

Audits, Systems, Investi¬
gations and Expert Federal
and State Tax Work.ail by
(lie same firm.

Pullen, Henderson,
MeKinney & Co.,

Ortlflrd Public Arronnlnnl,,
It Ich inonil, Vn. I.jni'liluirc, Vn.

ItalrlRb, N. C.

COM
MER
ClAi

ILLUSTRATORS
ADVERTISING
ART

FRUIT

"BEST BY EVERY TEST
17 highest iviedax-3

Lament Scl!ii;g Brand In U. S.
C. F. SAUER CC. RICHMOND, VA*

gCTyTOti

Help the
I. V. N. A. TOJDAY

Pay Liberally
for a Tag

D. A. PRENTISS

Grant
Oidsinoliilc
Saxon

COLUMBIA STOIIACK

nATTDHIICS,
I'honr Itnndolpli -1(10.113 N. Eighth Street

This Space
Reserved for are willing to plod along, working

and saving, when we catch the
glamour and glitter of get-rich-
quick schemes.
Bui I he only SITKK way to pet
ahead.out of the plodding class.
is to work and save.

The Union Bank ef Richmond
1104 ICast Main Street.

COTTRELL
SADDLERY CO

WATCH IT

relephonrn: Mnd. 0432, Itan. IBS!

CHER'
O D A
EGAR

la the Verdict of over

KING-WILSON MOTOR
CORPORATION

<"or. Ninth nnd Ilroad Streets,

ISIebmond, Vn.
MO \V. nrond SI, M.id. 1301

DO YOU REALIZE THAT
A misdirected letter. t>.!l or delivery may cost you s-veral ilfiies
much as a new oily directory?

Itlelimond City Directory.StilMtrrliMlon Price, SIU.ihi

act now:

HILL DIRECTORY COMPANY, Inc.
Modlaon Xt75. PulilUbrr*. s^;t Mutual Ilulldlnc.

T HI "I'll Is £dilod This Week by Wo¬
men s Advertising Club «>f Richmond

Miss Dorothy Sage, IMilur
Assl-tcd |»y

Miss Virginia Roberts
Miss Lillian Alien

Mrs. I'hiijina IS. Hi* liattlsttn.
Miss lyliellit l)i/nii
Mrs. llah W. INiIliiil

Mrs. (icilrudu s. liohson

Why i
Why is the Women's Advertising Club of

Richmond ?
For a number ol years v. omen here who

are aetivciy engaged m the business of ad¬
vertising, buying and selling have fell the
need for a closer relationship and an oppot-
tunity to discusss their problems and plans..
The> liave felt the need of a clearing-house
for their id'.as.
An advertising cl'ib where methods of

advertising, buying and selling m;giu oe dis¬
cussed aim vaiuat>lu inforiuation exchanged,
where concerted action toward bettor adver¬
tising might be taken, seemed to offer tnc

logical fulfillment of the nee.l.
The Richmond Advertising Club viis also

interested in the formation of such an organi¬
zation, with the result mat, by putting i»o
and two together, a cuimir.tr.e. composed of
Mr. K. N. lizekiel, .Mr. M. S. Knight and Mr.
Robert Saville, representing the Ad Club,
met with a group of thirty women March
29th and launched the Women's Advertising
Cluh of Richmond. Once each month the
clubs hold a joint meeting. Other meetings
are held separately for the discussion of
problems peculiar to each organisation.
The Women's Advertising Club is alliliated

with the Associated Advertising Clubs of the
World through the Richmond Advertising
Club. It has now forty-two members and a

long list of names on application before the
membership committee.

I tilily
An eminent teacher of advertising has said

that the average buyer is guided in making
his purchases by intellect or emotions, and
that accordingly every advertisement must ap-
peal to one or both oi these faculties. Kroiu
this thes:s it follows that an article to be sold
should be beautiful, delicious, fragrant, melo¬
dious or comfort.t'. ie.and, if none of these
adjectives apply, highly utilitarian.

There have been those with whom tne
aesthetic carricd more weight and others
eternally in search of the practical. With
the signing of the armistice there was an im¬
mediate diminishing of tho latter portion of
society, and instead of a corresponding incrotse
of the beauty lovers, there sprang into being
thousands of worshippers of the ephemeral,
thousands seemingly bent upon outstripping
the other fello>\ in the purchase o-" today s
fads and tomorrow's castaways. Utility has
been one of the little gods to be firgotten.
Numbers of merchants attest that where

the choice lies between an art.cij of known
durability without showy qualities and another
perishable but more nearly up to the min;ite,
the tendency of the buyer today is to decide
in favor of the less sensible purchase. In
other words, . there is greater demand for

Speaker for Today
<;ovi;i:nok \vi;st.\ioki;i,ani> hams j
The Governor has an intonating mes¬

sage for all advertising mi*n. and . t will
lie worth your while to be present.

Two IVizis Today.
1 box of lull-fashioned silk sox by '1 u,i»-

himcr isrothors.
! straw hit bv Uans-itady Company.
lie 011 liine.1J;55 sharp. i'iace: Itusi-

licss .Men's Club.
Visiting Advertising Men wel orae.

luxuries than for necessities. with a conse-
quent increase in the price of bo'b luxurie.il
and necessities. For example,. thep«i was a

day when cotton Blockings were thought by
most of us quite good enough for many occa¬
sions. The increased demand for silk sm.ck-
ing:» has called for more workers, r.nd, since
labor is not altogether easy to procure, has
lessened the output of cotton stocking.-; and
caused an inferior quality of both cotton and
silk.

In a Southern mill some weeks ago a wel¬
fare worker, with more curiosity than dis-
rotion, canvassed tlie young men who daily

< omo under her oliservat ion to uiid o,:t nv.w

many silk shirts cach boy possessed. The
information was nut hard to procure, for the
siik shirt owners were proud to admit the
possession of a dozen or more, and not a

young man questioned owned less than six.
All this with silk shirts from $12 upward.
and made of material quite unsuited for
many washings'.
Have you ever formed the habit of watcii-

;ng the feet of passersby? There is notli-
ing i.ioro expressive, nothing more chaiac-

| teristic than feet. Feet may be studied for
the purpose oi getting an insight into the
mind of the wearer. It is distressing, moro-

over, to discover how many feet are topped
by brainless heads. How unsightly i.s a

Kronen heeled shoe alter it lias carried its
¦a carer .o and from work each morning lor
a seas*, n aim perhaps supplied the shaky
foundation for her ucliing body during days
ol standing, li the little god Utility couid but
whisper warn ag iu the ear of the poor wearer,
whose only god i.s fashion, how much
Healthier, better looking and more coiutort-
able she would lie and how surely life; .;av-
nigs account wouid growl

If Americans would once more consider
utility, demanding iirst tlie necessities,
there would lie itwer people employed in
the making of luxuries tiud more in the

I making ol necessities. The increased output
would mean ilecrcisc in ?ost and a stat/ier
and happier people. if there could be on
thp pat1 of the larger advertisers an or-;
;/aui/.od effort to eniphasize utility, this
rathor than gaudiness and luxury. «vo<ild
t:lke its rightful place as one of the oom-
pclling factors of many purchases. There
would be a consequent decrease in living
costs, and much could be done to lift the
blame so often unjustly placed by the pub¬
lic upon the merchants for soaring prices
and poor quality.

Affection
Affection.its power is limitless. Out of

it and the desire to please have grow.i all
the big enterprises of the worhl. Amotion,
pride, sclf-conflilence and all vital factors
have had affection for their motive power.
Kindly feeling for some one inspires the
good deed Desires for homes, luxuries, are

realized by the strength of one's attachments.
It is only the inanimate that cannot bo
awakened thru some one particular thing or

person to strengthen every force in order to
gain that which is desired.
Through afTection, a man will take an old.

worn, book and handle it as tenderly as he
would a child, caress the binding, run his
hand gently over the pages of the cherished
volume. The thoughts conveyed in the little
book have awakened memories of ideals. The
same thing is true of real lovers of pictures,
of scenery. How often have we gazed at a
sunset, and seen reflected there all tiuj
glories and beauties of our Creator! And
(hero is born the desire for worthiness; ideals
are born through tenderness, good business
through ideals, good advertising through
truth, and good salesmanship through the
desire to please. A clientele built through
affection and confidence means an asset that
power cannot wrench from you.

It behooves us not to abuse that which we
have gained, for whether it be a man's love
lor his dog, a sportsman's love for adventure
or love for sweetheart or family.if you hurt
th: t which is held closely by affection yon
have lost all. For affection sells diamonds,
intomohiles. candy, books, builds and fur¬
nishes homes; raises dynasties and re¬
builds nations. Annex then affectum
lo truth .and you have reached your goal.

Self-Preservation
Self-preservation is a primal instinct of

every living creature. In its higher sense
this does no; mean preservation of self alone,
but the preservation of family and species,
even though self be sacrificed.
A bird will take fright at a fox and fly

away to keep from being caught. Yet the
bird in protecting its young will feign a
broken wing and Mutter along a few f>»ct in
front of the fo>: in imminent danger of it;i
own life in order to lead the marauder away
from- the nest.
The cave man by running away < ould prob¬

ably save himself from (he attacking parly,
but he prefers to stand a( the entrance of his
crude castle and tight to the death rather
than desert his mate and children.

In advertising, we appeal to (he primal In¬
stinct such as self-preservation. but we are
necessarily circumscribed in Ihe extent to
which we can make these instincts serve our
purpose and (he interest of our prospective
buyers. People buy s-hoes. clothes and
houses primarily in protect themselves from
i he weather, but if this were the only motive
for their purchase, one :'tvle of house and
dress would lie* suflivient and (lie .ale of these
necessities wouM he m> restricted that adver¬
tising would be useless.

Obviously salesmen of such articles must
appeal lo other and more varied instincts.

it is. therefore, necessary in appealing to
man's desire for profit and self-interest that
we should never forget that the strongest
appeal is to his prima) instincts, and (hat
self-preservation is undoubtedly the strong¬
est of these.

Mosmilier
FLORIST

115 Knst Main Street.
. All the season's flowers are
here with all their beauty a::d
fragrance.
I'hones, Madison t I 17-11 IS.

Electric Motors
Repaired

<( L'ICK SICUVlfE

We nrr equipped Co Klve you
prompt anil iufrlliernS *erviee on

your inolorM ami Kcneniiorn

Wingfield & Hundley
Itlelmioiid, A n.

The Safe Executor
RICHMOND, VIRGINIA.

l'lease Renieuilier This.Our Ilusfciess Is That of Acting us Mxocutur
Guardian and Trustee.

Established 1S!)'2.Twentj-Kiirhl Years Ago.for That Purpose.

¦5v <7-

Wa Want You on Gur Books
Wc Will Do Anything a Good

Flank or Trust Company
Can Do for You.

Ilmourrrit,

First National Bank
The Oldest Itunk in Kiehmiiud.

Interest in Savings Depar'niont
Begins tlic l-'lrst Day in

Kach Month.
Why Not Ilrnl n Safe Deposit llm f

THE REAL ESTATE
AGENTS
WHO SELL

ALLAN, "SAVILLE
& SNEAD, Inc.

\
501-2-:* Vn. Ity. & Power Hldg.

I'honr linn. ;i:l'J6-:i:iU7.

IMiouo Votir Kiisl;>r Order
Karl)' fur

Wynne's
Ice Cream

MADISON .1510.
It lias Ihn Smack That Others

Lack.

The
CADILLAC
EIGHT

_ MOTOR

JONES < AI!«

Dodge
Brothers
Cars

The Best Stenographer in
the World

So pay 'ill users of iho l-Vtiphonc
System. Wi will gladly install
in >-our oflice. on your o\»-n vvoik.
on a re»<iil»

..

ICAn.VKGIf. OKFICK SfPlM.Y <:0..
7-0 Ua>| Mnin Street.

Day-Elder
Worin-Drive Motor Truck

1 to 6-Ton Capacity
Nolo, lirst, lAnt l")A Y-KI.DKH

THT.T'KS are bililt of very flnest
materials money can buy. ami,
second, they are the most reason¬
ably priced WORM DI't'VT; truuUB
on the market. IXVlIh'i'lOA'i'UI
KMM-: 1% A It S A I.US C»*|I*A.\Y,

00.vni;i Went lti-ond .Street,
ttlchniond, Vn.

Fried Filet
of Soie

I'yery Wednesday and Friday

(frank Moriconi & Co.
x Tenth ami Main.

Tito I'inns Who Are Wl-o

AD-VISE
"IVinllitR of Distlni'tIon"

For Results

Brown Print Shop
Where Governor Street Meet*

Franklin, Richmond, Vn.
I'hotie Madison 1800.

APRIL SHOWERS
Will not Intorfcro with your
motorlnp If your car is equipped
with one of our famous
"NKVEHLEEK" Tops.

Tailored to lit from any of the
larise assortment of patterns wo
have.

Auto Top & Trimming Co., Inc.
Itnn. OKI. 101(1 W. Jlroad.

See Truly
Through Correct

Glasses
Richmond Optical Co., Inc

Nothing Like It

Securities Dealt in on All
Markets.GUM

Deliriously Different
Made In Richmond.Sold

Everywhere.
rR.-WKl.IX CARO CO.,

Richmond, Va.

¦S07 Kant Main SIrcc-t.
Telephone JlndNnn 71-17.
"Continuous Quotations.

We Think
as well as print

TRY US

Williams Printing Co
11-13-13 N. Fourteenth St.

rhono Mndison 080

Better Printing.
Better Advertising

Tlir Shop of Ilelter Printline

Garrett & Massie, Inc,
I11 ¦>:. Kraul.llii Street

Mndl>on 7:Stt-»

American Audit Company
I'Llll.lC AG'CO l"NTANTS.

Illrltmond llranch.
Itoom 214 Alurr. Nat'l llank Ultlff.

Cm'liliii£ Dii (ilnss, Cornioc Signs,
Show Curtis, Rrmr/.c, Uruss.
Nickel and lltchcd Glass Signs,

Made in
to n s t; i/riN <. acco untants.
Audit* l)u«iiir» Systems

Kxuiulnutlona Cost Systems
Home Oilier,

IOO Ilrnnilway, Nnv York.
At.LAN TAI.nOTT Itcaldrnt Mcr.

J'hono Randolph 961-11 (I North Seventh Street.

For Best Work and
Satisfaction Go to

Southern Auto Repair
Company, Inc.

t>20-!)_- Wem Ilrond Street,
Itlirhniond, Va.

.Hudson 0:!0S. Itnndolph 10C0.

Place Your
Order Mow l'or

Awniugs.
Avoid tlie

Kush

H4 Xortli .Ninth Street,
Phone MmlJ.son :»18:J.

The Oldest Agricultural Journal
In America,

Circulation, Over 100,000
Established 18-10

Newton-Woodward
Hdw. Corp.

The Hardware Store for Every¬
body

010 East Broad Street.

Semi-Monthly
-H North Ninth Street
<). Drawer I.:>0
Richmond, Va.

Judicious
Buying

in this (lay and time id tiio surest
way to promote

ItnRers-l'eet Clothes, nil v. ool, fastcolors. savo half tho customtailors' fee and lust longer.

Kirk-Parrish Co.
Ull.'i Kant llroad Street.

Water Supply I'quipiitr :!


